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ABSTRACT 
 

Nowadays trade is introduced as an engine of growth and، in order to develop; developing countries have to 
pursue a more serious presence in the world trade. Exchange among country regions is a way to expand 
presence in world trade .This in turn has many advantages for each country. the most important one is  building 
confidence and reducing borderline tensions among neighboring countries ;a problem in many developing 
countries and countries spend a considerable part of the limited income to provide weapons for possible 
conflicts with neighbors. Based on some of the empirical findings there is of a positive relationship between the 
expansions of trade between the two countries and reducing political and military tensions among them .Other 
effects of regional exchange are contributing for the promotion and creation of comparative advantage among 
these countries. Making Border markets can also be considered in line with expanding regional cooperation and 
as a part of an economic solution to reduce regional crises, making stability and expansion of productive activity 
and trade in the border areas. 
KEYWORDS: attitudes to entrepreneurship, social norms, self-efficacy beliefs entrepreneurial intentions, 

 
INTRODUCTION 

 
Statement of the problem 

Increasing population in the world and the country's limited resources and the incidence of deep social 
challenges especially in developing countries have changed government Passive stance especially in developing 
countries towards the creation of new innovative and comprehensive programming  designed to meet the most 
basic needs of citizens,. This approach is largely focused on the development of small and large businesses, not 
only to achieve the main objective of generating employment but  create economic circulation and stimulate the 
production of food and industrial needs(Aflaki: 2008, 57) .Due to the limited capacity of governments in the 
areas of employment and approach toward regulatory monitoring activities and  a free market economy, 
motivating job creation by Carriers and entities and its global development have been considered. To do this 
successfully, focus has been on   centrality of people participation, and providing areas for participation in the 
form of creating a context for changing their attitudes and  intentions and  providing facilities and benefits has 
been oriented (Ahmadpour: 2005,133). 

In fact, entrepreneurial intentions of people is the most important motivation and Stimulating approach to 
the creation of business and employment development. In one definition entrepreneurial intentions are factors 
for entrepreneurial behavior in decision making (Kolvereid&Isaksen, 2006, pp.19). Bandura (2001) believes that 
Intention and foresight are the depth of human character.Intentions Determine Future actions of an 
individual.Intention is influenced by a person's Choice and leads and guides the behavior. Many researches In 
areas of health behavior, electoral behavior, leisure activities, or employment, Shows that the intentions are 
strong and powerful predictor occupation finding behavior (Armitage& Conner, 2001, pp.42-43). 
Entrepreneurial intention is defined as a conscious mode of action leading towards defined goals such as job 
creation (Krueger &Carsrud, 1993, p 117). Vanity intention of creating a new job is the first step of a long 
process that often involves risk (Bandura, 2002, p 17). Therefore, in creation a job is the result Of 
entrepreneurial intentions and subsequent behaviors (Shook et al, 2003, p 9). 
 

REVIEW OF LITERATURE 
 

Based on Albertson theories (2008), Entrepreneurial vision and financial support for banks and financial 
institutions, Specialisedbanks, increased investment tendency in agriculture and horticultural , And create a 
positive impact on applicants to plan with these supports, applicants tend to be more productive activities in the 
sector (Moghimi, 2004: 72). Based on Bartlett (Bartlett, 2006, p,) creation and strengthening of entrepreneurial 
behavior in order to create entrepreneurial, Based on factors such as motivation due to external factors such as 
easier regulation, financial support, and ... Attitudes to entrepreneurship and self-efficacy, which together can 
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cause a person to move towards entrepreneurship and entrepreneurial behavior may lead to creation and 
strengthening entrepreneurial intentions 218). 
Among the models that help to explain entrepreneurial intentions are: Shapero model of the entrepreneurial 
event(1982) model of entrepreneurial intentions performance (Baird, 1988), or the maximum expected benefit 
(Douglas and Shepherd, 2000). Although the models offered are a step towards entrepreneurial behavior, but 
they don't have The effectiveness and capabilities of the planned behavior model (Krueger, 2000, pp 73-75). 
Theory of planned behavior, describes entrepreneurial intentions by combining individual and social factors. 
Way that, attributes, experience and skills affects his determination of entrepreneurial intentions as much as 
social environment (support and community values) does. So factors that affect the theory of planned behavior 
are: attitude toward the behavior, social norms and self-efficacy. 
 
- Attitude towards the behavior: 
Attitude toward the theory in planned behavior is defined as behavior assessment (Luthje&Franke, 2003, p 17). 
Attitude towards entrepreneurship is also indicates the attractiveness of entrepreneurship extent (Guererro, 2006, 
p 203). Although it is possible for two person to have the same view about  a challenge ,but one sees it through a 
positive attitude and the other through a negative one. 
- Norms of society: 
The second component of planned behavior theory, is social norms, that is defined as person perception  of 
social pressure entitled to perform Entrepreneurial behavior or not.. Norms of society consists of two 
components: normative beliefs and motivation to agree with the opinions. Normative beliefs relates to the 
understanding the possibility of confirming or rejecting  a behavior by a person or a group (Shapero, 2004, pp 
40-41). 
- Self efficacy: 
The third component of the planned behavior theory, is self-efficacy, which refers to the individual's perception 
of ability to perform a behavior. People usually choose to implement behaviors that they think will be best able 
to control it. Bandura Indicated that self-efficacy and perceived behavioral control concept are very similar. 
Self-efficacy is a judgment or feeling  of one's ability to perform a task successfully in a position (Bandura, 
1982, p 94).Self Efficacy have been used in lots of entrepreneurship studies. A recent meta-analysis showed that 
that there is a strong positive correlation between self-efficacy and  job creation  and entrepreneurial success 
(Rauch & Frese, 2007, p 25). 
 
Research background 

Skorya (2011) in his study titled "The Impact of prior family business on entrepreneurial intentions." 
Concluded, that those who have higher self-efficacy and support from their families through their 
entrepreneurial activities, more entrepreneurial intentions and determination compared  to those do not have  
such circumstances (Sequeira, 2011, p 8). Ken and colleagues (2010) argue that one of the important 
characteristics of entrepreneurs are their efficacy. Markmn and Baron believe that entrepreneurs who have got 
higher self-efficacy are overtaking their counterparts who have lower self-efficacy. This argument is based on 
social cognitive theory. It has been suggested that the function of human adaptation is motivated, set and 
directed through a process of continuous self- Efficacy, Based on proposed reciprocal causation model of the 
tripartite theory ,Self-efficacy as interactional determinant affects other behaviors. Also the beginning of a new 
business is difficult, but high efficacy is needed for perseverance and the people who have higher self-efficacy 
often are among those who pursue challenging activities (Cane, 2007, pp 219-220).Rashid (2009) also in a study 
investigated the effect of education on increasing entrepreneurial attitudes and characteristics in high school 
students, concluded that specific training in this area is effectivein increasing the achievement motivation, self-
esteem, internal control, and creativity of the students (Rashed, 2009, p 2) .Howard (2004) has done research on 
entrepreneurial capabilities. The sample consists of 450 students. In this study, the effect of entrepreneurship 
potential training, independence, risk taking, achievement motivation, self-control, confidence, courage and 
creativity on the student's entrepreneurship has been investigated. The results have shown that there is a direct 
relationship between the potentials and the entrepreneurial abilities (Howard, 2004.p 31). Azizi (2003)has done 
a research on last year undergraduate and graduate students in Beheshti University, and found a meaningful 
relationship between student characteristics (independence, creativity, risk-taking and need for achievement)  
and their entrepreneurial levels. The findings also stated that the growing field of entrepreneurship has not been 
provided for these students. Shekkarshkan and colleagues (2001) examined the relationship between 
achievement motivation, Venture, creativity, self-esteem   with entrepreneurship in Shahid Chamran university 
students’. The study showed that there is a meaningful relationship between achievement motivation, Venture, 
creativity and self-esteem with students Entrepreneurship. 
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RESEARCH METHODOLOGY 
 
In this study, due to use of a questionnaire, The research method is the survey and since the data will be 
described is descriptive and based on the  goal it is applied research ,also in terms of time is cross-sectional and 
data type is quantitive. 
 
Statistical Society 
The study population consisted of all working individuals in Ilam industrial estates. The number is over 1143 
people. 
Samples 
In this study, the statistical unit is each working person in Ilam industrial estates Industrial estates of Ilam 
province employees, including employees, contractors, corporate support staff, affiliated companies, 
subsidiaries operational field  are over 1143 people. The samples obtained by Kryjs and Morgan table equals 
290 members who are selected randomly. 
 
Data collection tools 

In this study, the researcher) uses Lynan (2004) and Lynan (2009) standard questionnaires. Therefore 
combining items of the questionnaire and derived questionnaire were evaluated in terms of validity and 
reliability. Separation of refer to variables the questionnaire questions  can be seen in the following table here. 

 
Table: Relationship between research questions and variables 

 
 Validity and reliability Determination: 
Researcher uses the Cronbach's alpha method for determining the reliability. To check the reliability of the 
questionnaire, pre-test consisted of 30 questionnaires were distributed and 28 valid questionnaires were 
collected . Based on testing performed by SPSS Cronbach alpha coefficients were achieved. 
 

Table: Cronbach's alpha values of  Lynan entrepreneurial intentions (2004) 
Cronbach's alpha values  entrepreneurial intentions  

0.87 Attitude towards entrepreneurship  
0.91 Social or mental norms   
0.85 SE  
0.77 Entrepreneurial intentions  

 
Also, in order to ensure the validity and existence of the relationship between questions and hypotheses, study 
design, prior to the distribution of questionnaires among sample members, they were distributed among several 
experts , university professors the and consultant. After getting advice and guidance necessary amendments 
were made in the questionnaire and were finally approved. 
 
- Inferential statistics: 
- Normal distribution of the test sample: 
Testing normality of a distribution, is one of the most common application of compatibility distribution test. 
Kolmogorov-Smirnov test is appropriate for this purpose (Bayazidi, Abbasid and children, 2011: 84). These 
tests is used toassess  the claims about distribution of a quantitative variable data (Momeni and Faal Ghaiyoomi, 
2010, pp. 188). 
The hypothesis test results is showed in the table below: 

 
Table: Results of Kolmogorov - Smirnov 

 
 
 
 
 
 

number of questions  Question 
numbers  

variables  

7  1-7 Attitude towards 
entrepreneurship  

7  8-14 mental or social norms    
4  15-18 SE  
5  19-23 Entrepreneurial intentions  

 
Sig Level of Significance variables 

0.455 attitude towards 
entrepreneurship  

0.176 Social norms  
0.225 SE  
0.418 entrepreneurial intentions  
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Variables with more than 5% of the Level of Significance 
¬ and ¬ assuming H0 is not rejected and the sample distribution is normal. 
- testing research hypotheses: 
To do so, researchers need to use simple linear regression techniques. Simple linear regression explains linear  
relationship between the dependent variable and the independent variable (Ayrannzhadparyzy, 2008: 312,313). 
 

Table: Regression model assumptions 

 
Graph comparing the frequency of errors and the normal distribution curve, it is observed that the 

distribution of errors is approximately normal, then the regression can be used. In order to check the 
independence of each errors of each other Watson cameras test are used. The test statistic value is in the range of 
0 to 4 +. If this statistic be tested in the range of 1/5 or 2/5 H0 (no correlation between errors) is accepted and 
H0 is rejected otherwise (there is a correlation between the errors)  (Believers and Falqyvmy, 2010: 128,129) 
Since camera Watson D statistic value (857/1) is at a distance of 5/1 and 5/2, assumption of non-correlation 
between the regression errors are accepted and can be used. As it obvious, the eigenvalues close to zero is 
indicating high internal solidarity Forecasts, and small changes in the data values leads to large changes in the 
estimated coefficients of the regression equation. Status indicators with a value greater than 15 is indicative of 
the Probability of collinearity between independent variables and a value greater than 30 indicates a serious 
problem is the regression of the current situation (Moomeni and faalqaiyomi, 2010 143.) 

Asin the above table, none of the eigenvalues are small (close to zero),There is no possibility of internal 
solidarity between variables.Also, none of the condition indices are greater than 15,that this problem rejects the  
possibility of collinearity between the independent variables.as all state indicators are smaller than 30, there is  
no serious problem in the regression 
 
- The first hypothesis testing  
The first and main research hypothesis is: 
Attitude towards entrepreneurship has got direct and meaningful impact on entrepreneurial intentions. 
To test this hypothesis, we used linear regression. It should be noted that there are several methods for entering 
variables in the regression. In the present study, one-step method selected. The results of this testing are given in 
the following tables: 

Table: Summary of regression model 
1289/0 84/0 80/0 85272/0 

Model correlation coefficient coefficient of 
determination 

adjusted determination 
coefficient 

standard error of 
estimate 

1 0.289 0.84 0.80 0.85272 
 

In the table correlation coefficient, coefficient of determination, adjusted coefficient of determination and 
standard error of the estimate  are provided.As you can see, the coefficient determining is 0.84that means almost 
0.84 variations' entrepreneurial intentions "is caused by the varying attitudes toward entrepreneurship, also the 
model correlation coefficient equal to 0.289. 

 
Table: ANOVA, regression mode 

Model F Total squares degrees of 
freedom (df) 

Average Squared F significance 
level (sig) 

1 Regression 19.087 1 19.087 26.250 0.000 
Residues 209.415 288 0.727 
Totality 228.502 289  

 

variables  Tolerance variance 
inflation 

status indicators Eigenvalues Watson camera 

SE  0.702 1.425  7.525  0.069  1.857  

Attitude towards 
entrepreneurship  

0.900  1.111  8.742  0.048  

Norms social   0.770  1.299  9.405  0.039  
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In this table, the significance level (sig) is less than 0/05.it  indicates  that the independent variable has a linear 
relationship with the dependent variable. Regression testing is appropriate for this hypothesis, because these two 
variables have a linear relationship. 

Table of coefficients regression model 
Model not standardized coefficients standardized 

coefficients 
t significance 

level (sig) 
B standard error of the 

beta coefficient 
β 

Fixed Amount 2.437 0.167  14.597 0.000 
Attitude towards entrepreneurship 0.379 0.074 0.289 5.123 0.000 

 
based on the Values in column B, the hypothesis regression equation can be considered as follows: 

ŷ=2/437+0/379x/ 
based on the table, standardized beta coefficients column indicate that attitudes towards entrepreneurship 

has a direct and positive effect on entrepreneurial intentions ,Because for one-unit change in this variable, 289/0 
unit changeoccurs in the variable of entrepreneurial intentions.According to the results of the study, there is  no 
evidence to reject the main hypothesis and the hypothesis can not be rejected. 

- Testing second hypothesis: 
The  social norms and attitude  toward entrepreneurship has a significant impact entrepreneurial intentions. 
The above hypothesis in statistic term: 
The tests results are given in the following tables: 

 
Table: Summary of regression model 

Model correlation coefficient coefficient of 
determination 

adjusted determination 
coefficient  

standard error of 
estimate 

1 0.337 0.114 0.111 0.83855 
 

The above table shows the correlation coefficient, coefficient of determination, adjusted coefficient of 
determination and standard error of the estimate. As you can see, The coefficient of determination value is 0.114 
that means almost 11% variations of entrepreneurial intentions, is caused by the changing norms of the 
societytoward" Entrepreneurship, also, The model correlation coefficient equals to 0.337. 

 
Table: ANOVA, regression mode 

Model F Total squares degrees of 
freedom (df) 

Average Squared F significance 
level (sig) 

1 Regression 25.989 1 25.989 36.960 0.000 
Residues 202.513 288 0.703 
Totality 228.502 289  

 
In this table, the significance level (sig)is  less than 0.05, which indicates that the independent variable has a 
linear relationship with the dependent variable. Regression testing is appropriate for this hypothesis, because 
these two variables have a linear relationship. 

 
Table of coefficients regression model 

Model not standardized coefficients standardized 
coefficients 

t significance level 
(sig) 

B B standard error of 
coefficient 

β 

Fixed Amount 1.817 0.241  7.526 0.000 
Social norms 0.393 0.065 0.337 6.079 0.000 

  
x1 393/0  +817/1  =ŷ  

In this table, beta standardized coefficients column shows that the norms of society has a direct and positive 
effect on entrepreneurial intentions, because for each-unit change in this variable,0.337 unit change occurred in 
the entrepreneurial intentions of. Given the significance level and beta value above hypothesis cannot be 
rejected. 
- Testing the third hypothesis: 
In the present study, the third hypothesis is: 
Self-efficacy has a direct and positive effect on entrepreneurial intentions. 
As in the previous hypothesis testing, regression model is used to test this hypothesis. The second sub-
hypothesis test results are listed in the following table. 
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Table: Summary of regression model 
Model correlation coefficient coefficient of 

determination 
adjusted determination 

coefficient  
standard error of 

estimate 
1 0.487 0.238 0.235 0.77776 

 
The above table shows the correlation coefficient, coefficient of determination, adjusted coefficient of 
determination and standard error of the estimate. As you can see, The coefficient of determination value is 0.238 
that means almost 24% variations of entrepreneurial intentions, is caused by self-efficacy beliefs, also,  The 
model correlation coefficient equals to 0.487. 
 

Table: ANOVA, regression mode 
Model F Total squares degrees of 

freedom (df) 
Average Squared F significance 

level (sig) 
1 Regression 54.287 1 54.287 89.743 0.000 

Residues 174.215 288 0.605 
Totality 228.502 289  

x1 588/0  +440/1  =ŷ  
 

In the table above, the significance level (sig) is  less than 0.05, which indicates that the dependent variable 
has a linear relationship with the independent variable. Regression testing is appropriate for this hypothesis, 
because these two variables have a linear relationship. 

Beta represents the change of the response variable for the size of a standard deviation change in the 
independent variable..standardized beta coefficients column indicate that self-efficacy has a direct and positive 
effect on entrepreneurial intentions, because for every one-unit change in this variable,0.487 unit change occurs  
in the variable is entrepreneurial intentions. Therefore, according to our results, no  evidence found  to reject this 
hypothesis, and this hypothesis can not be rejected. 
 
 Conclusion and Recommendations 

As mentioned  in previous section, the respondents were examined in terms of age, sex, education, and 
work experience.Results from these studies showed that the average age of respondents is 36 years.Also, as 
indicated, the youngest respondent was 21 and the oldest one  58 years,  most of the respondents ie 66.2% male 
and 33.8 percent were female. 

Data regarding education level of the respondents shows that most people in the sample had a bachelor and 
associate degree.The studies showed that the respondents average work experience is12.68 years.the minimum  
work experience  is 1 and the maximum is 29 years. 

- Discussion  of inferential statistics results: 
In this  discussion the researcher focuses on analyzing  and interpreting  the data .Analysis means 

separation of subject components from one another and classify, regulate, manipulate and summarize data to 
find answers for the  research questions (Qasemifar and Qasemifar, 2012: 185).In this section, the researchers is 
discussing  the results of hypotheses testing. 

The first hypothesis of this study was: 
Attitude towards entrepreneurship has a direct and  meaningful impact on entrepreneurial intentions. 
As it was determined in the previous chapter,, the attitude towards entrepreneurship, have a direct and 

significant impact on entrepreneurial intentions. the amount of this impact is  0.289. In other words, for each 
unit increase or decrease in attitude towards entrepreneurship  the same amount of change in Entrepreneurship 
intention variable can be expected . 

The second hypothesis of the study was to: 
The society  norms towards entrepreneurship has a direct and significant impact on entrepreneurial 

intentions. 
According to the of correlation test results mentioned in Chapter IV, it is stated that the norms of the 

society towards entrepreneurship, have a direct and significant impact on the entrepreneurial intentions  .this 
amount is  0.337.Relying on these findings, we can say that for each unit change in,norms of the society towards 
entrepreneurship ,variables  , 0.337 change  occurs in  entrepreneurial intentionsvariables.based on finding we 
can admit that the more ,norms of society are in consistent and aligned with entrepreneurial activities, the more 
one's  intention  isfor starting up a business  andEntrepreneurial working .This relationship has been emphasized 
in other studies(kar and Skwirayra, 2007, 1094 Fayoland  et al, 2006, 714; Barani et al, 2010, 96).This result is 
contrary to the finding of Zarafshani and  Barani (2008) that  rejects  correlation between subjective norms and 
entrepreneurial intentions.we can  admit that the social norms is placed   in the frame of culture,It requires a 
huge cultural policy in line with the entrepreneurial process is cultural alignment. 
-The third hypothesis of this study is:  
Self-efficacy  has a direct and Significant positive effect on entrepreneurial intentions. 
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Considering the correlation of test results related to the impact of entrepreneurial intentionsit  could be said that 
self-efficacy has a direct and significant impact on entrepreneurial intentions .The extent of this effect is0.487. 
For a unit change in self-efficacy  variable , 0.487 unit change in entrepreneurial intentions variable  is expected. 
- Suggestion: 

Based on  to the results, improving of attitude towards the entrepreneurial and self-efficacy, leads to a 
higher amount of self-efficacy and entrepreneurial intentions. To do this some tools are supposed to be  
useful.Of these tools can refer to establishing mechanisms to promote meritocracy based 
organization.Administrators can also create an supportive open atmosphere of  positive mobility in line with 
organizational goals, to strengthen  employee self-efficacy beliefs. The critical issue is that, while increasing 
staff awareness, for employees in order to improve and increase their attitude towards entrepreneurship 
,managers are supposed to provide a context for them to feel and  realize  the entrepreneurial process.Researcher 
also suggests  that the Ministry of Industry, Mine and Trade attempt to present the reasonable material and 
moral incentives to employees who try  to entrepreneur and create changes in their  and other staff'sconditions 
through the entrepreneurial process.Low-interest loans , encouraging entrepreneurs, entrepreneurs allocating 
capital to establish companies and institutions,are some activities to be done. 

Familiarizing  the general and investors to economic activities  through economic elite by the Ministry of 
Mines and Industry can encourage entrepreneurial intentions and local and regional economic growth . 
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