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ABSTRACT 

 
The purpose of this paper is to determine the influence of guest’s personality traits attributes on midscale hotel 
selection decision. The personality traits attributes are represented by openness to experience, extraversion and 

conscientiousness from The Big Five Personality Traits. A single method research approach was used with 
strategies of inquiry that involve sequential quantities data collection through questionnaire survey. Overall results 
revealed that personality traits do matters and have a significant influence on hotel selection decision. The finding 
obtained in this study particularly useful for hotel provider to improve the quality of services, adding values on 
facilities offered and provides high brand image equity to cater the guest based on the personality traits attributes. It 
is suggested that the study will help the hotel provider to have clear view on how important to identi fy guest’s 

personality traits that influence midscale hotel selection decision and how it can be improved in the future. 
KEYWORDS: Hotel Selection Decision, Personality Traits, Openness To Experience, Extraversion, 

Conscientiousness. 

 

INTRODUCTION 

 
Hospitality industry is known as one of the largest service sector and fastest growing in Malaysia. The 

hospitality industry has grown from its roots of welcoming strangers who were away from home. The growth and 
performance of the Malaysian hotel industry depend heavily on the growth and performance of the other Malaysian 
economic sectors, especially services. The hotel industry is one of the most promising industries in Malaysia, which 
requires a few key strategies to align it to meet the economic agenda of the nation. The hotel industry has a great 
deal of diversity in the types of accommodation available to guests. These vary from small owner-operated bed and 
breakfast establishments to mid scale hotels and exclusive highly rated hotels having a thousand or more rooms. 

Such diversity adds interest and complexity to the process that potential guests go through in the selection of 
accommodation especially in the midscale hotels. Midscale hotel can be classified as quality hotel located in major 
cities or suburban areas, often near major expressways or business areas, convenient to shopping and attractions 
featuring medium-sized restaurants, fitness centers and pools [2]. The hotel can also be categorized between 
economic hotel and upscale hotel, 2 to 3-stars rating, targeting midmarket, high-end consumers and business 
travellers [10]. 

Over the past few decades, it is interesting to note that many researchers have focused on the factors that 
effectively influenced the hotel selections decisions [1, 9, 11]. A number of variables are used to explain the impact 
on hotel occupancies such as service quality, image, room, food and beverages, housekeeping standard [3]. In some 
studies, all of these factors are believed to have major influence on hotel selection decision. However, there are also 
needs to identify some specific personality to help tailor the marketing approaches [4]. For example, a person who 
is extravert may choose to stay at a hotel distance away from busy city life. Therefore, the service provider may 

take into account the location of their establishment to lure this type of traveller. Hence, this study is intended to 
empirically close the gap by answering question such as do personality traits influence traveller when making hotel 
selection decision?  
 

PROBLEM STATEMENT  

 

The interaction of personality traits and selection decision has been examined in many empirical studies [6, 7, 
14]. Although viewed as unique and different to varying groups of individual, it reflected the importance to 
distinguish a person from the other. This study adopted the openness to experience, extraversion and 
conscientiousness, in the Big Five Personality Trait to explain hotel selection decision. Openness to experience 
refers to a person’s various interest and likelihood to pursue those interests. Consequently, these type of personality 
are willing to consider different viewpoint and able to accept new types of information or ideas. These type of 

people loves adventures and imaginative, most of the time they are not afraid to take risk. Extraversion, on the other 
hand, known as adventures or venturesome person who like to choose establishment that far away from busy city 
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and provide many outdoors activities. This type of people usually did not have high demand on hotel 
accommodation and they also did not concern much on room facilities as long as the basic needs are fulfil. 
Extraversion people tend to be more vocal and more inclined to seek excitements, but more receptive to a new 

things. Meanwhile, conscientiousness is individuals that are self-disciplined, confident, planned, orderly, punctual, 
reliable, deliberate, ethical, and rule-orientated. This type of person also known as pleasure seekers who high in 
demand, prefer to stay at expensive hotel which is provided with all the facilities that they want. Thus, this research 
will give benefit to the hotel provider in a way to determine different kind of the guests’ personality and self 
concept in order to improve their service and fulfil their customers need. However, it also adds complexity to 
management decisions on the use of the assets to attract and retain guests. Thus, this study is being held to help the 

hotel providers to know well their customer preference in order to capture their attention to stay at their hotel. Hotel 
selection is important for people who want to decide on which hotel to choose. People usually choose hotel based 
on location, brand, service, facility, star rating and brand. From the criteria mentioned above, service, facility and 
brand, is the most renowned factor that influences the hotel selection decision by guest [8, 15, 13, 5, 11]. The 
primary objective of this study was to investigate the influence of guest’s personality traits components namely 
openness to experience, extraversion and conscientiousness on hotel selection decision for better understand on the 

most favorable traits and self concept that best explain hotel selection decision. 
 

METHODOLOGY 

 

In this research, a single method research approach was used with strategies of inquiry that involve sequential 
quantitative data collection through questionnaire survey. In this study, the population refers to the total number of 

populations in Dungun,Terengganu which are approximately 123,285 peoples [12]. In [16] mentioned that the 
appropriate sample size must not be less than 30 and not more than 500. Therefore, 250 samples have been chosen 
as the sample size, however, only 234 questionnaires were returned. This study employed the use of quantitative 
research design with data generally gathered through questionnaire as the research instrument. A simple random 
sampling is being used where each item in the population has the same probability of being selected as part of the 
sample as any other item. 

 
Research framework 

 
 
 
 

 
 
 

Figure 1: Research framework 
 

The questionnaires were designed based on the variables indicated in the research framework shown in Figure 

1. Through literature review, this study has identified the independent variables namely personality traits that 
contribute to the hotel selection decision which are openness to experience, extraversion and conscientiousness. The 
dependent variable is the hotel selection decision from the perspective of service, facility and brand image. 

 

FINDINGS AND DISCUSSION 

 

Analysis 

Table 1: Descriptive statistics 
Variables N Mean Standard Deviation 

Openness to Experience 234 5.39 4.892 

Extraversion 234 5.00 2.732 

Concientiousness 234 4.79 0.688 

Hotel Selection Decision 234 5.17 0.692 

 
All the variables indicated in the Table 1 are measured on a seven point Likert-type scale. From the results, it 

can be seen that the mean for all of the variables such as openness to experience (5.39), extraversion (5.00), 
conscientiousness (4.79) and hotel selection decision (5.17) indicate that the general awareness and interest is on 
these issues has always been there.  
 

 

 

 

Extraversion 

Conscientiousness 

Openness to Experience 
Hotel Selection  

Decision 
(Service, facility, brand image) 
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Correlation Analysis 

Table 2: Correlations 

** Correlation is significant at the 0.05 level (2-tailed) 

 
The correlation is not significant if the P-value > 0.05 and the correlation is significant when P-value < 0.05. It 

seem to indicate that only openness to experience that has no significant correlation which is P = 0.264 > 0.05, 
whereas other independent variables are significant for this study. 

 

Regression Analysis 
The Predicts of Hotel Selection Decision 

To test whether the independent variable is strongly influence the hotel selection decision, a multiple 
regression model was proposed. The predictor variables are openness to experience, extraversion and 
conscientiousness. Based on the method used, the predictor variables which are openness to experience and 

conscientiousness were found to be significance in explaining hotel selection decision. Meanwhile, for extraversion 
there is no significant in explaining hotel selection decision.  
 

Table 3: Coefficient 

  a. Dependent variable: hotel selection decision 

 
As depicted in Table 3, the independent variables, which are openness to experience and conscientiousness, 

are significant. Out of all the independent variables, openness to experience and conscientiousness are significant at 
0.016 and 0.000. The largest beta coefficient is 0.638 which is for conscientiousness. These further explain that this 
variable is the most favorable factor that influences hotel selection decision. This shows that this type of person is 
very concern when selecting hotel based on services, facilities and brand image. Meanwhile, extraversion is one of 

the variables that are not significant at 0.271 > 0.05. This proved that this type of people did not really care about 
the criteria of the hotel and did not mind to stay at the hotel that just provides an ordinary service and a basic 
facility.  
 

Table 4: Model summary 
Model R Square Std. Error of Estimate R Square Change F Change Sig. F Change 

1 0.426 0.528 0.426 56.831 0.000 

 
As depicted in Table 4, the R-squared of 0.426 implies that the predictor variable explain about 42.6% of the 

variance/variation in the dependent variable. The ANOVA table revealed that the F-statistics (56.831) and the 

corresponding P-value is highly significant at 0.000. 
 

Table 5: ANOVA 
Model  F Sig. 

1 Regression Residual Total 56.831 0.000(a) 

Model 1 predictors: (Constant), openness to experience, extraversion, 

conscientiousness 

Dependent variable: Hotel selection decision              

 

 Openness to  

Experience 

Extraversion Conscientiousness Hotel Selection  

Decision 

Openness to 

Experience 

Pearson 

Correlation 

1 0.010 0.075 -0.073 

Sig. (2-tailed)  0.881 0.253 0.264 

Extraversion Pearson 

Correlation 

0.010 1 0.174
**

 0.166
**

 

Sig. (2-tailed) 0.881  0.008 0.011 

Concientiousness Pearson 

Correlation 

0.075
**

 0.174
**

 1 0.639
**

 

Sig. (2-tailed) 0.253 0.008  0.000 

Hotel Selection 

Decision 

Pearson 

Correlation 

-0.073
**

 0.166
*
 0.639

**
 1 

Sig. (2-tailed) 0.264 0.011 0.000  

 Unstandardized Coefficients Standardized Coefficients  

T 

 

Sig. B Std. Error Beta 

1 Constant 2.117 0.245  8.645 0.000 

 Openness to Experience -0.017 0.007 -0.122 -2.431 0.016 

 Extraversion 0.014 0.013 0.056 1.104 0.271 

 Concientiousness 0.642 0.051 0.638 12.540 0.000 
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As mentioned in the above discussion, it can be concluded that all the independent variables namely openness 
to experience, extraversion and conscientiousness do have a relationship and influences midscale hotel selection 
decision in Dungun, Terengganu, Malaysia. 

 
Estimated Model 

To predict of hotel selection decision: 
Y = a + b1X1 + b2X2 + b3X3 
Y = 2.117 - 0.017X1 + 0.014X2 + 0.642X3 

Y = dependent variable; a = constant (intercept); bn = estimates; 

X1 = independent variable (openness to experience); X2 = independent variable (extraversion); X3 = independent 
variable (conscientiousness) 
 
Final Estimated Model 

With only significant predictors to predict of hotel selection decision: 
Y = a + b1X1 + b2X2  

Y = 2.117 - 0.017X1 + 0.642X2 

Y = dependent variable; a = constant (intercept); bn = estimates; 
X1 = independent variable (openness to experience); X2 = independent variable (conscientiousness) 
 

As we can see from Table 4, it shows that there is R² = 0.426 (42.6%) level of significant between all 
independent variables with hotel selection decision. The strongest level of significant is R² = 1.00 (100%). The three 

elements of factors influencing restaurant decisions F-change = 56.831, (p < 0.05) of the variation on hotel selection 
decision. The result from the table of coefficient (Standardize Coefficient = β) shows that only openness to experience 
and conscientiousness significantly influence the hotel selection decision. CONSCIENTIOUSNESS (β = 0.642) is the 
most favorable factor influencing hotel selection decision followed by OPENNESS TO EXPERIENCE (β = -0.017) 
respectively. Based on the result, it shows that conscientiousness give the positive influence meanwhile openness to 
experience give the negative influence towards hotel selection decision in Dungun. 

 

CONCLUSION 

 
The purpose of this study, therefore, is to investigate the influence of guest’s personality traits components 

namely openness to experience, extraversion and conscientiousness on hotel selection decision and to better 
understand the most favorable personality traits and self concept that best explain midscale hotel selection decision 

in Dungun, Terengganu, Malaysia. After conducted this study, it was found that only openness to experience and 
conscientiousness influence hotel selection decision from the perspective of service, facility and brand image. The 
most dominant factor that contributes to hotel selection decision is conscientiousness. This indicates that the people 
in Dungun are more concern on midscale hotel selection decision criteria including service, facility and brand 
image. It is hope that the finding of this study will help hotel provider to improve the quality of services, adding 
values on facilities offered and provide high brand image equity to cater the guest based on the personality traits 

attributes. Furthermore, it is hope that the hotel provider will understand and have clear view on how important to 
study the personality of the guest in a way to fulfil their needs and wants. Thus, this study is being held to help the 
hotel providers to know well their customer preference in order to capture their attention to stay at their hotel. For 
future research, it is suggested that this study could be extended to other hotel selection decision such as upscale 
hotel and the conceptual model of this research hopefully can be develop widely top represent more accurate results 
from respondents in Malaysia. It is recommended that the systematic or cluster sampling producers can be for the 

future research used to get more general results.  
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